
N estled in southeastern Europe, across 
the Adriatic Sea from Italy and bordering 
Greece to the south, the ancient and al-

luring country of Albania is one of Europe’s most 
rewarding destinations not only for travelers but 
also for investors and entrepreneurs. 

Home to a stunning coastline and a mountain-
ous interior studded with historic sights, Albania is 
one of the fastest-growing economies on the con-
tinent. The country is attracting record amounts 
of foreign investment in sectors such as tourism, 
real estate, construction, banking and insurance. 

“The government has worked diligently to cre-
ate a welcoming environment for all—from tour-
ists to major investors,” says Igli Hasani, Albania’s 
minister for Europe and for foreign affairs. “For 
many, engaging with Albania has proven to be 
both rewarding and inspiring.” 

Located in the heart of the Balkans, Albania 
embarked on its democratic journey in the 1990s, 

embracing its role as a dynamic and forward-look-
ing nation in the region. Since then, a long-term 
partnership with the US has helped Albania evolve 
into a free-market economy where the rule of law 
grows stronger by the day. 

A NATO member since 2009, Albania is also 
well on its way to membership of the European 
Union. The government began accession talks 
in late 2024 and expects Albania to be ready for 
membership by as early as 2030. 

“Albania belongs in the EU and the future of 
our children must be built in the EU,” Prime Min-
ister Edi Rama said at the start of negotiations in 
October. “If there is a common national mission 
for all society, for all political parties, and for 
all active forces in society, it is to contribute to 
making this happen as soon as possible.”

Albania’s economy is expanding rapidly as it 
converges with the EU. According to the country’s 
central bank—the Bank of Albania (BoA)—GDP 
per capita has nearly tripled over the past dec-
ade. The IMF forecasts that GDP will grow by 
approximately 3.5% annually for the remainder 
of the decade, well above the European average. 

High rates of economic growth, coupled with 
judicial reform and the country’s progress towards 
the EU accession, are helping Albania attract un-
precedented levels of foreign investment. The gov-
ernment has rolled out a series of incentives and 
fiscal exemptions for foreign investors, including 
a tax rate of just 6% on investments in tourism.  

“Albania is eager to attract serious investors, 
with a particular emphasis on American inves-
tors,” the BoA’s governor Gent Sejko explains. 
“The US is considered a strategic partner.” 

Economic growth and political reforms are 
also transforming Albanian society. Women are 
taking on prominent roles in all areas of life, from 
sports and media to business and government. 
Meanwhile, many members of Albania’s global 
diaspora are returning home to build new lives 
in Europe’s up-and-coming land of opportunity. 
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The warm and welcoming 
country of Albania is punching 
above its weight. Rapid 
economic growth, a strong 
partnership with the US, and 
deepening negotiations to 
join the European Union have 
all helped turn Albania into a 
flourishing hotspot for tourism 
and foreign investment. 

Edi Rama
Prime Minister of Albania

“Albania wakes up every 
morning hand-in-hand 
with the EU and the 

United States”

F A S T  F A C T S

Albania began negotiations on 
joining the EU in October 2024 
and is aiming for membership
by 2030.

Albania has been a NATO member 
since 2009.

With more than 10 million visitors 
a year, Albania is the world’s 
fourth fastest-growing tourist 
destination.

GDP growth of 3.4% is estimated 
in 2025 (Source: World Bank)

46% of the population is under 
35 years of age.

Albania opens a new chapter 
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E C O N O M Y  A N D  I N V E S T M E N T

S trategically located at the crossroads of 
northern and southern Europe, Albania 
has long served as a vital link in some of 

the continent’s most important trade routes. Its 
historical significance, from the ancient Greeks and 
Romans to the Ottoman Empire, reflects its role 
as a gateway for commerce and cultural exchange.

Today, Albania’s well-educated and reform-mind-
ed population is welcoming a new generation of 
investors. The main draws include not only the 
country’s own fast-growing economy but also the 
easy, low-cost access that it offers to larger European 
markets. According to the country’s central bank, 
the stock of foreign investment in Albania has more 
than doubled in the last six years and now stands 
at over $15 billion, led by sectors such as real estate, 
mining, banking and insurance.

The largest investment flows come from the 
European Union, which began accession nego-
tiations with Albania in 2022. According to the 
European Commission, inflows of foreign direct 
investment (FDI) from the EU increased to 55.4% 
in 2023, up from an average of 51% in 2019-20222.

Investors from the US are not far behind, 
boosted by a 2020 agreement to increase trade 
and investment. “In the last four years, US in-
vestment in Albania has almost tripled, from $89 
million to over $300 million,” says Neritan Mullaj, 
executive director of the American Chamber of 
Commerce in Albania.

In recent years, the Albanian government has 
rejected closer ties with China and prioritized 
relations with the West. Partly as a result, invest-
ments from the US are expected to accelerate in 

the coming years.
“We continue to make progress on enhanc-

ing business ties and bringing more investment 
in both countries,” the US embassy’s outgoing 
chargé d’affaires David Wisner said in July 2024. 
“Big American companies are looking at new 
investments here and we hope those will be 
soon realized.” 

Investment in Albania surges
Foreign investment in Albania has doubled in the last six years, led by 
companies from Europe and the US.
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ALBANIA BY THE NUMBERS

Q: What is the mission of AIDA?

Our goal is to directly contribute to diver-

sifying sectors and facilitating targeted in-

vestments in Albania. From the initial stage 

of exploring investment ideas and conduct-

ing market intelligence and analysis to the 

successful realization of their projects, we 

remain engaged. Even after project imple-

mentation, we continue to support investors 

in addressing any challenges they face in 

achieving their objectives in Albania. From 

inception to completion, we are committed 

to guiding and partnering with them every 

step of the way.

Q: How does AIDA reach out to foreign 

investors, especially in the US?

Outreach campaigns have been among our 

most effective efforts. For example, last 

year, we conducted an outreach campaign 

in Spain focused on the tourism sector. This 

initiative yielded tangible results, including 

follow-up meetings and visits to Albania by 

interested parties. We plan to adopt a similar 

approach in the US, targeting key sectors 

that we want to develop.

Q: Which sectors are a priority?

We are actively working to ensure balanced 

development across multiple sectors. Our 

aim is not only to support tourism but also 

to attract investment in a diverse range of 

industries. Technology is a key focus area, 

particularly in digital services, startups, ICT, 

and manufacturing. Agriculture remains a 

traditional sector with significant potential.

Energy is another promising sector, given Al-

bania’s abundant natural resources in hydro, 

wind, and solar power. We are actively seek-

ing investments in these areas, leveraging 

expertise from markets like the US.

Q: What opportunities do you see in high-

tech sectors?

We intend to organize outreach campaigns in 

the US, specifically aimed at technology and 

tech park collaborations. We have identified 

several international tech brands operating in 

the US, and we will focus on engaging with 

them. Our plan involves pinpointing potential 

partners, assessing their Vinterests, and pre-

senting the opportunities available in Albania. 

This will include organizing physical meetings 

in the US to provide detailed information 

about our initiatives, the business environ-

ment in Albania, and the specific opportuni-

ties we offer. Our objective is to invite these 

companies to visit Albania and explore 

these opportunities firsthand.

Q: What incentives or tax breaks does 

Albania offer?

We offer fiscal incentives tailored to spe-

cific sectors. Additionally, we provide at-

tractive fiscal benefits in three designated 

economic zones. One of these zones is ded-

icated to technology, specifically the IT, 

ICT, and BPO sectors. In this zone, there is 

a 0% VAT rate, a 10-year tax exemption on 

profits, reduced social contributions, and 

access to training programs. These pack-

ages are highly appealing to technology 

investors. The other economic zones cover 

a broader range of industries. 

“We aim to maximize 
opportunities in the 
US market”

I N T E R V I E W

“Our role is pivotal, 
positioned as a mediator 
between investors and
government.”

Laura Plaku
Executive Director,
Albanian Investment Development Agency

F O C U S  O N  A M E R I C A N  B A N K  O F  I N V E S T M E N T S

The Albanian Investment Development 

Agency (AIDA) is intensifying its efforts to 

reach out to US investors and strike new 

partnerships with American companies.

Q: What factors have driven ABI’s impres-

sive growth trajectory? 

One thing that has become very clear is that 

the best approach combines broad interna-

tional experience with strong local roots and 

quick decision-making. This applies not only 

to me but also to my team—many of whom 

have worked in the United States and other 

countries. They bring valuable experience to a 

much smaller market like Albania, where many 

challenges they encounter have already been 

addressed elsewhere. 

Many entrepreneurs prefer to communicate 

in Albanian, and this local connection fosters 

trust and comfort in our interactions. In a 

small market like this, such personal con-

nections make a significant difference. And 

the presence of NCH Capital as our private 

equity partner further simplifies our deci-

sion-making process, giving us a significant 

edge compared to other banks. 

What is ABI’s current strategy for supporting 

small businesses? 

We recently acquired  NOA, the  New Opportu-

nity Fund, what I believe to be the best non-bank 

financing company dedicated specifically to 

small businesses. This acquisition allows us to 

better serve the small business segment, which 

has a very strong growth potential.

What opportunities would you highlight to 

US investors interested in Albania? 

Albania represents a unique opportunity. There 

is a strong Albanian-American diaspora that has 

already begun to contribute significantly. There 

are also a few American businesses growing 

here, from what I understand. However, there is 

still immense potential, particularly in tourism 

and shoreline residential development. 

Albania’s natural beauty is undeniable, and the 

tourism industry has finally started to take off. 

There are some Albanian Americans invest-

ing here, but institutional involvement is still 

limited. Marriott has now entered the market; 

partnerships with such brands would be highly 

beneficial, and we are eager to collaborate.  

What makes Albania an attractive destina-

tion for foreign direct investment? 

Tourism in Albania is still in its infancy. Currently, 

only 13% of the coastline is developed—just a 

thin strip along the shore. That leaves enor-

mous room for growth and development. For-

eign management expertise and the ability to 

anticipate the country’s trajectory over the next 

few years remain key competitive advantages.  

The boutique bank 
making big waves

Andi Ballta
CEO, American Bank of Investments

“Albania offers a 
unique opportunity”

The American Bank of Investments (ABI) is Albania’s third most 
profitable bank, marking a transformational success story in the sector.
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“The Albanian economy 
has emerged as one of 
the stronger performers 

in the region”
IMF Albania Country Report

January 2024

Albania’s emerg-

ing economy 

offers significant 

opportunities 

for US exports 

and investments 

across sectors like 

energy, healthcare, 

tourism, ICT, infra-

structure, and food 

processing. 

Albania’s 11 banks 

include a mix of do-

mestic and foreign 

ownership. The 

country recently 

joined SEPA, ena-

bling fast, secure 

euro payments, 

advancing the 

Western Balkans 

Growth Plan.

The country’s 

renewable energy 

capacity reached 

over 2.7 gigawatts 

in 2023, with 

significant invest-

ments in hydro, 

solar, and wind 

projects, offering 

opportunities for 

US companies.

Light manufactur-

ing, especially in 

the garment and 

shoe industries, 

is expanding in 

Albania, creating 

potential demand 

for equipment

and machinery. 

Albania is advanc-

ing priorities in the 

European Research 

Area (ERA) Policy 

Agenda 2022-

2024, focusing on 

open science, in-

novation, boosting 

its ICT sector, and 

attracting foreign 

partnerships.

Sources: International Trade Administration, US Department of Commerce, 
Statista, European Commission, Bank of Albania. 
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